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HOW CASSS USES TRIPBUILDER
MEDIA TO IMPLEMENT ITS
Chsss “CULTURE OF ENGAGEMENT"

LOCATION
Emeryville, California

SUMMARY

SOLUTIONS
e CASSS partnered with TripBuilder Media to create a year-
Membership); a Seamless ) .

Attendee Experience; Year- round mobile app that would serve both their year-round

round Member Engagement. communication needs plus provide full-fledged event apps for
their members and attendees. The app enabled members to
engage seamlessly and avoided duplicate manual entry work by

CASSS staff.
ORGANIZATION OVERVIEW

CASSS brings together professionals from industry,

academia and regulatory agencies to solve scientific and
technical problems in order to advance the development of
biopharmaceuticals.. The CASSS membership includes process,
analytical, reqgulatory and other related scientists in the field of
biopharmaceutical development and regulation.

CASSS provides its members a rich array of educational and
networking opportunities through over a dozen symposia.
CASSS membership includes scientists from more than 30
nations and nearly every continent. The symposia take place
throughout North America, Europe, Japan and South America.
CASSS prides itself on encouraging its members to meet others
and truly interact with people who understand what they do.



CLIENT FEEDBACK

GOAL 1: A 365-DAY A YEAR WAY TO ENGAGE WITH
MEMBERS

One of CASSS’s guiding principles is creating “a culture of
engagement.” CASSS wanted a way to engage their members
on a year-round basis in addition to giving them access to full-
fledged event apps to utilize at their conferences throughout
the year.

CASSS was looking for a way to give their members easy, on-
the-go access to industry information and enable them to
more easily network than traditional email and websites allow.

Hosting many events throughout the year, it was also important
that CASSS provide robust event mobile apps for their members
during their time at CASSS conferences.

GOAL 2: NO CLUNKY LOGIN PROCESS
AND UP-TO-DATE MEMBERSHIP INFO.

Two specific goals CASSS had when
selecting an app partner were to: 1)
provide attendees with a seamless login
process so that they didn't need to
remember multiple sets of credentials and
2) keep both their Membership list and
Attendee lists automatically up-to-date,
avoiding manual work by their staff.

HOW TRIPBUILDER MEDIA AND YM
(YOUR MEMBERSHIP) HELPED CASSS
ACHIEVE ITS GOALS

CASSS selected TripBuilder Media to make their goals a reality
based on its reputation for excellent customer service and its
wide array of features that would help CASSS meet their above
needs.

TripBuilder Media created a single app for CASSS that housed
key member features to be used anytime, anywhere. Features
included a Membership Directory with networking capabilities,
Partner and Leadership Directories, an In-App Social
Community, Publications and more. This fulfilled the need

for mobile access to crucial pieces of information that were
previously only available on their website.

Not only did TripBuilder Media provide a platform for year-
round features, but the app also broke down to the event level,
giving members full featured event apps, all within the same,
single app.



The integration with Your Membership (YM) enabled the

° — Membership and Attendee Lists, and member-to-member
networking features to come together quickly and easily. When
updates are made in the YM database, they are automatically

CASSS ) , carried over into the app, eliminating the need for double
s manual entries.
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‘ To address CASSS’ second major concern and create a
' seamless login, members used the same credentials they
A vE .

used in the YM database for access to the app and each event
within the app. This prevented any frustrations with needing to
remember multiple sets of login credentials and increased the
overall user-friendliness of the app.
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g CASSS MEMBERS LOVED THE APP, AND SO DID THE STAFF
Leadership Staff Directory In-App
Directory GCommunity
Overall, both CASSS members and staff were thrilled with the
D— — app. "Our exhibitors love that the app includes lead retrieval
Ve and the opportunity for sponsored banner ads. The folks at
\ J ) TripBuilder Media offer stellar, unrivaled customer service and
go above and beyond to not just answer questions, but find
solutions.”

Nearly half of the CASSS members downloaded the app, and
the Membership list was the most popular feature holding the
most clicks at 26.8%.

ABOUT TRIPBUILDER MEDIA GET IN TOUCH

TripBuilder Media’s mobile app platforms transform the way
organizations engage and communicate with their members TAYKAALS

at their events, and every other day of the year. Our user-

friendly apps cover all of an organization’s activities all year OR CALL

long, providing real two-way engagement — whether it's to
help members navigate events, connect with each other,
engage on hot topics, get committee work done, or be part
of a community. Organizations will communicate far more WWW.TRIPBUILDERMEDIA.COM
effectively than email allows and can also generate significant

non-dues revenue. We integrate with many AMS systems and 0 vy (p v

can provide custom solutions.
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